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Bromyard and Winslow Town Council, like other Councils across England, has received Welcome Back
and Great Places to Visit funding from Central Government, through Herefordshire Council. 

This funding, developed by the government as part of the Covid-19 response, aims to support the high 
street and tourist attractions in welcoming back shoppers and visitors to the town.

Great places to visit & 
Welcome Back Funds 

Report produced by Nifty Communications Ltd



A public engagement event – ‘It’s Your Yard’ ran on Saturday April 9th 2022 at the Conquest Theatre, Bromyard 
to involve the local community and stakeholders. Exhibition boards were in place highlighting five key areas 
that the Welcome Back Fund and Great Places to Visit Fund was focusing on for Bromyard. 

- Wayfinding
- Monthly market 
- Civic Garden
- Art through the town
- Logo and branding

The funds themselves carry limitations as to what the money can be spent on and with this in mind the 
selected team presented ideas in a stage that could still be feedback on by the local community. 

There was a great turnout at the event and the exhibition boards were displayed at K4 Architechts in town in 
the following days for people to visit in person and discuss with the team.
Feedback forms have been available throughout and the boards and forms were also available online on the 
council website. 
The survey has been completed by – 275 people both in person and online. 

Public Engagement 



The Results Aged 45+



The Results Aged 45+



The Results Aged 45+



The Results 18-24 year olds



The Results 25-34 year olds



The Results 35-44 year olds



Feedback: Market Square
“As a Market Town Bromyard absolutely 
needs have an exciting, thriving market. 
The produce and craftspeople of the area, 
of which there are many, will provide huge 
incentive for visitors and locals alike to 
attend. I would hope that it would 
encourage, inspire and be the catalyst to 
new producers and new craftspeople.”

“We need to celebrate our local produce.”
“Yes, but needs proper 
marketing and signposting to 
make sure people come.” 

“Definitely but it has to be strictly 
monitored about who can trade. 
Local and independent only.” 

“Love the idea of bringing back the 
market, local markets such as teme
valley at Knightwick definitely pulls 
alit of people into the area.”

“The square is not big enough.”

“But where will they park? A 
market is a great idea, after all, its 
an ancient market town.”

“It would be exciting to invite local 
street food businesses - this will 
bring their followers.”

“Would think a Saturday better but understood 
the reasons why Sunday more practical. It will 
be lovely to use the square in front of a 
(hopefully) renovated Hop Pole building.”

“Revitalising and giving regular use to the market square is a 
great idea. Not only for visitors at a farmers' market once a 
month but would be best to also have the market square used 
on a weekly basis (the Thursday market).”

“All the shops are 
closed on a Sunday so 
this would not be a 
good day for a market.”

“Markets have been tried 
before and have failed.  The 
locals will view but not spend 
money and not enough 
visitors.  The stall holders will 
give up.”

“Yes and the urge to support local 
producers is stronger than ever.”

“Will draw both tourists and residents and 
help  local businesses in the town.”

“Shop local strongly support. An excellent idea.”
“If it is advertised well it 
can become an event of 
its own (the German 
markets for example) 
which will attract visitors 
to visit again and again.”

“Very positive about the 
market - hoping it will 
develop in time to a larger 
market along Broad Street 
also. We will open our shop 
during both the Saturday 
and Sunday markets”



Feedback: Artwork in the town

“Perhaps there needs to be more discussion about there 
number and placement but in principle its a great idea.”

“I like the idea of more 
artwork around 
Bromyard. However the 
subway location is not a 
place I would go visit.”

“Will brighten up the town.”

“Could be better places to put artwork and murals.”
“I like the idea but feel it needs more work with the locations.”

“They need to be in places easily visible not alleyways 
and underpasses. Sensitive to the area not just brightly 
coloured rubbish.”

“Just feel it is a waste of money that could be better used 
elsewhere.  Fix the town so it doesn't look run down.”

“Why not though they will divide opinions.” 

“Yes this would be fantastic.”

“But not in the underpass as will be vandalised / not seen.” 

“Art makes people debate, opens their mind and 
usually puts a smile on faces when done correctly 
in this context. But you need to get it right! Not 
painting murals on walls simply to tick boxes.” 

“I like this aspect as long as it can be vandal 
proof if that’s possible.” 

“As long as a high standard.”
“This is key to the project.”

“It is a great way to bring in visitors especially younger social media users who love 
going to places they have seen on Instagram or tiktok. A great example of murals 
working well to bring in tourists is Ihwa Mural Village in South Korea. Look at any 
trend cafe in the UK - instagram mural somewhere on site. It's also a fantastic way to 
collaborate with local artists.

“Possibly, if tasteful.  The wording I have seen for the underpass is quite frankly 
pretty condescending and derogatory to the locals and dialect.”

“The Artwalk is very popular so I think more 
artwork and murals will work in Bromyard.” 

“Please consult local artists.”



Feedback: Civic Garden

“I think this money could have been better spent.”

“Edible foods, vegetables and or fruits.”

“A communal area for people to meet.”

“Bright colours, scents, textures, smells to be inclusive for all.” “Lots of flowers. On principle I like the idea of veg 
but it takes a lot of hard work and I’m worried 
that it will be neglected and look tatty.” 

“Wild flowers.”

“More Art and scented planting flowers and herbs.”

“Wild flowers , things for the bees and birds.”

“Evergreens, small sensory area for children or 
wild life friendly such as bird feeders, bug 
hotels while flowers for bees.”

“Vegetables and fruit for everyone.”

“Community groups and community 
garden projects in conjunction with 
local schools, charities and 
organisations.”

“Community garden, a chance for 
people to collaborate, grow food, 
learn about sustainability, 
opportunities for younger and 
older people to connect.”

“Food to be grown should be available for the Bromyard 
Food Bank or any other organisations that require it.  
Seasonable produce and produce that would natively be 
grown here.”

“Fresh veg for food bank might be difficult to maintain-
Pollinator bed, bird seed mix, butterfly and bumble mix- plant 
and forget.”



Feedback: Branding
“I like the updated look very 
much, including the 
backwards D which I think 
has a lovely historical link 
and in it's quirkiness will be 
quite memorable.”

“I like the colours and the 
use of the Norman 
motives, but the 
backwards D doesn't work 
if it needs explaining.”

“We’ve read that the backward D is 
controversial, so should not be used in 
the primary branding, but could be 
used for secondary things like 
souvenirs etc.”

“Best innovation ever. 
Bromyard needs a fresh 
look just as much people 
of Bromyard a new open 
mindset.”

“I think it is 
*excellent*”

“It looks quirky and modern 
with history behind it.”

“Perfect images and branding - fresh, rural themes, nature – brilliant.”

“Would be strongly 
but not a fan of the 
backwards D... 😄”

“I think it will 
publicise our town 
in a positive light.”

“I really like the idea of a town colour 
forming the basis of branding, publicity etc 
and the reversed D has a distinctiveness 
that will keep the idea in people's mind.”

“It's modern and fresh but steeped in history - I love it. The backwards D stands out, makes you stop and double take.” 

“This is being done 
intelligently and 
respectfully.”

“Good design and well thought out.”

“I want people to come to Bromyard as a vibrant exciting 
place and the proposed rebrand achieves this.”

“It's honestly something Bromyard has needed for a long time. I want to feel 
proud when I tell people where I am from, currently however an internet 
search provides a the view of quiet retirement town. The plans seem to 
show the town as what I know; vibrant, full of nature, history and friendly 
country folk.” 

“Attractive and 
comprehensive.”

“Great to see fresh ideas.”



Feedback: Branding
“Totally disagree 
with the 
backward D.”

“The phrases aren’t smooth and don’t roll off the 
tongue. Also the backwards D is not well explained 
and does not bring a positive response to Bromyard. It 
does not put the re-branding in a good light.”

“I hate the backwards 
D, sorry! Otherwise it 
all looks good.”

“It doesn’t link into any of 
the rich history of our 
rural community’s hops 
and cider.”

“I have lived here all of my life and I have to say I 
don't really like the backwards d. In my opinion if 
you have to explain why something is done then it 
is not going to work. I knew nothing of the 
bromyard bushel. I understand why it was put 
forward as an idea but think it will make 
bromyard look silly when we have to constantly 
explain why.”

“It needs to be represented as a  forward thinking town. 
A backward facing D gives the wrong impression.” 

“Little bit too modern for me. I understand the 
origin of the concepts, but still too modern.” “Gimmickish and 

lacks impact.” 

“The reversed D is the most stupid thing I 
have seen for a long time.  Residents of 
other Herefordshire towns will enjoy the 
offence it will cause to us.”

“The stupid 
backwards D.”

“Not convinced 
by the backward 
D but love the 
other signage 
ideas.”

“Dumbarse idea of a 
backwards ‘D’ for the spelling 
of Bromyard, really? come 
on!!!”

The D at the end of Bromyard could be perceived as backward like the people who live in the town. 

“Clueless would be a 
word that springs to 
mind about those in the 
council if they believe a 
backwards D is a good 
idea. Also are they aware 
it that can't be copied on 
a standard keyboard do 
difficult to replicate in 
any written documents 
or signage.” 



Summary & Recommendations

Main considerations and recommendations:
• Focus artwork in town, rather than the underpass
• Remove the ‘reversed' D
• Rethink the straplines
• Include the local walks on the signposts
• Consider alternative planting schemes for civic garden 

and ask for volunteers to maintain
• Focus on local producers and independents for market 

stalls

Additional suggestions on social media:
• Billboard type signposting from bypass to attract 

passers-by
• Signpost from NT Brockhampton
• Remove railings from Car park to Heritage Centre
• Incorporate colours from Bromyard sports teams within 

the branding

Other noteworthy suggestions:(not deliverable under this 
initiative)

Additional parking provision
WC's at east end of town
New bus shelters
More facilities for young people, including new skatepark
Bromyard needs a swimming pool
Pedestrianise High St / Broad St
Enhancement of green spaces, such as:
Kempson Players
Riverside walkway
Bypass park


